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Pew Home Visiting Campaign

The Pew Center on the States partners with
policy makers, advocates and donors to
promote smart state policies, investments
and research in quality, home-based programs
for new and expectant families.
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High quality home visiting

home-based
programs pair families
with trained professionals
to provide parenting
information, resources and
support during pregnancy
and throughout their
child’s first three years
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Pew Home Visiting Campaign

FEDERAL ADVOCACY
Advocating for federal
policies that support
expansion at the state

level

PARTNERSHIPS

Engaging state and
national partners and
stakeholders to influence
policy

----------------

RESEARCH

Studies that answer
policy-relevant questions
about program evidence-
base and return on public

investment

STATE ADVOCALCY

Providing funding and
technical assistance for
state-based advocacy
campaignsin four to six
states

Smart state investments

in quality, voluntary
home-based programs
for new and expectant

COMMUNICATIONS

Strategy and messaging
that raises campaign
visibility, promotes
research findings and
supports state efforts



Pew HV Campaign’s Inaugural
Year

e Survey of landscape: home visiting policies
and politics

* Launch state campaigns
e |nitiate research agenda

e Influence federal policy
 Engage nontraditional partners
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What'’s Ahead for Home Visiting

e HV can’t operate below radar/cloak of
invisibility

e Momentum for evidence-based policy
growing; economy is driving tough choices

 “Open Hood” — federal S put new pressures
on states to align own investments with

evidence
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Sec. 2951 Public Law No: 111-148
The Patient Protection and Affordable Care Act

Use of Funds:

3% of funds for DHHS: research, evaluation, and technical
assistance to states

3% percent to tribal entities to provide home visitation
services to Indian families

For state funding:

75% of grant funds must be used for evidence-based
models

25% of a state’s grant award can be used to fund promising
new program models that would be rigorously evaluated



e Sec. 2951 Public Law No: 111-148
The Patient Protection and Affordable Care Act

Core Service-Delivery Model Components
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Presenter
Presentation Notes
A program must be conducted using a service delivery models comprised of the characteristics illustrated in this slide.  The majority of program funds will be applied to those programs that meet the standards set forth in the top level of this diagram  



And not more than 25% of grant funds may be used for a promising program that meets the requirements set forth in the send level of this slide. 




Research perspective on Federal Law

e Original Administration proposal specified
programs tested using a randomized
controlled trial;

* Final legislation requires:
— Randomized controlled trial or

— Rigorously designed quasi-experimental design
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HHS Criteria for Evidence of
Effectiveness

 Federal Register request for comments issued
July 23rd

 Two tiers eligible for federal funding:
— High: randomized controlled trials

— Moderate: quasi-experimental designs with
equivalent control groups

 What are implications for the states?



States must meet 4 of 7 benchmarks

Coordination with
community resources
and supports

Family economic self-
sufficiency

Improvementin
maternal and child
health

Crime or domestic
violence

Childhood injury
prevention and reduced
emergency room visits

School readiness and
achievement



What’s next

Helping states prepare for
federal initiative

Research summit:
Feb 16-17, 2011 in D.C.

Next phase of Campaign:
moving states to codify
evidence-based home
visitation policies
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The State of Home Visiting

This fall, Pew will present the nation’s first comprehensive overview of
home visiting funding, programming and policies in all fifty states and
the District of Columbia.
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Presenter
Presentation Notes
Our goal is to influence a more disciplined state policy approach to providing the best possible outcomes for families and the highest returns on taxpayer investment.




Pew Home Visiting Campaign
Webinar Series

A series of webinars highlighting promising practices in
administering state home visiting systems:

e July: Using Evidence to Guide and Direct State Home
Visiting Investments

 Implementation, implementation, implementation
e Evaluating for Impact

e Systems Coordination

e Scaling up

EPEW


Presenter
Presentation Notes
Using Evidence to Guide and Direct State Home Visiting Investments: Leaders from three Pew campaign states—Washington, North Carolina and Ohio—will discuss their experiences promoting evidence-based policy and practice in home visiting.    

Implementation, implementation, implementation: best practices and strategies for monitoring implementation of state home visiting programs. 

Evaluating for Impact: state-sponsored efforts to evaluate home visiting programs for process and outcome measures, as well as cost-benefit.

Systems Coordination: Successful state efforts to centralize intake, standardize policies and procedures, identify core indicators and performance measures, and train home visiting professionals.

Scaling up: Examples of states’ strategic thinking around creating a statewide system of home visiting and expanding services to reach all eligible families.






THE PEW HOME VISITING CAMPAIGN

partners with policy makers and
advocates in promoting smart
state and federal investments in
quality, home-based programs
for new and expectant families

Our research agenda is made
possible by the Doris Duke
Charitable Foundation and the

Children’s Services Council of

Palm Beach County.

Learn more at pewcenteronthestates.org/homevisiting
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