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N=23 
Note: 2 Jurisdictions 
did not respond 
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Other Barriers To Using Social Media for 
CRF-CPEST Activities 

• “no IT staff at this time” 

 

• “we utilize social media for programs- public 
does not use LHD website as much as they 
could” 
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Highlights of Social Media Survey Results 

• Many counties already have Facebook and 
Twitter pages (56.5% and 45.5%) 
– Majority of counties use these pages by submitting 

material to another unit within the local health 
department 

• Several counties have other social media sites as 
well 
– YouTube is the most common 

• Most counties are measuring the effectiveness of 
their social media 
– Counting “hits” and using built-in tools are common  
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Highlights, Continued 

• Most common barrier to using social media 
reported is a need for training on what to post 

– Lack of personnel/time and lack of accounts also 
reported 

• Strong interest in getting training on social 
media across counties  

– Interest in multiple sites and topics 
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